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DISCOVERY NETWORKS INTERNATIONAL'S HIT SERIES
‘MAROONED’ WITH ED STAFFORD TO RETURN FOR SECOND
INSTALLMENT

(London, UK — November 16, 2015) - Discovery Networks International today
announced that Ed Stafford’s epic MAROONED will return for a second season.

Produced by UK indie Tigress Productions, 6x60° MAROONED season 2 will feature
renowned adventurer and survivalist Ed Stafford, whose previous credits include
the Discovery Channel series ED STAFFORD: INTO THE UNKNOWN, WALKING
THE AMAZON and NAKED AND MAROONED.

MAROONED season 2, a 6x60’ series, will premiere on Discovery Channel across
more than 220 countries and territories in 1Q 2015.

In season 2, Ed returns for six more challenges in some of the harshest
environments known to mankind. In each episode Ed maroons himself in a remote
location that could put his life in jeopardy within hours, unless he devises a strategy
to survive.

MAROONED season 2 is entirely self-shot by Ed in extreme, remote locations
ranging from the arid and rocky Gobi Desert in Mongolia to the tropical jungles of
Guatemala and the Namibian high veld. The series follows Ed as he strives not just
to stay alive, but to thrive, armed with nothing but an emergency phone, medical
kit and his camera to record his adventures.

“This new season captures Ed doing what he does best - pushing his survival skills
to the limits in his true inimitable style,” said Helen Hawken, Vice President
Production & Development, Discovery Networks International. “"Despite crossing the
Amazon and spending 60 days alone on a deserted island, Ed still manages to prove
that he can survive and even thrive in even more inhospitable terrains than ever
before.”

MAROONED is produced for Discovery Networks International by Tigress
Productions. For Discovery Networks International, Helen Hawken is commissioning
editor and Tom Gorham is executive producer. For Tigress Productions, Dick
Colthurst is executive producer and Tim Walker is series producer.

Marjorie Kaplan is the president of content for Discovery Networks International.



